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What is your current position?
HOwner
H Director
5%
0% : mCEO
4% . M General Manager
W Finance Manager
5% = HR Manager
= Marketing Manager
W Operational Manager
Sales Manager
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How confident are you about the
Australian economy moving into the new
financial year?

0%

W Extremely confident
W Very confident

m Confident

B Somewhat confident

W Not confident

How confident are you about the Brisbane
economy moving into the new financial
year?
B Extremely confident
B Very confident

m Confident

B Somewhat
confident

B Not confident
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How do you learn about new marketing
techniques or trends?

Events

Word of mouth 60%
Tafe/ Uni

Industry affiliations
Networking groups 63%
Training courses
Workshops
Webinars
Websites

Magazines

65%
62%
Marketing Mentor

One-on-one learning with a professional
DVD's

CD’s

Books

40%
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Over the past 12 months, what marketing tactic has
delivered you the most success for your business?

Word of mouth

Referrels from partner companies

Referrals from current customers/clients

Social networking sitas (e.g. Facedook, MySpaceetc)

Promotioral goods

Product development

Varket research [ 8%
Corporate social resporsibility [ | 8%

Green marketing

Sponsorship
Events
E-marketing
Online advertising
Direct mail
Netwaorking 53%

Paid online search (e.g. Google Acwords or Yahoo...

Search Engine Optimisation

Ambientadvertising B 2%
Mcbile marketing 0%

Ve _l 2%

Radio advertising _. 39%

Salesteam orospecting [N 10%

Telemarketing _. 3%

Public relations _* 24P
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What are you trying to achieve from marketing
over the next financial year?

Market penetration to international markets...
Market penetration interstate (domestic market)
Diversifying current market offering
Consolidating current market offering

Educating the market about a new/emerging...
Gaining market share from comoetitors

Reaching a niche or targeted market

Raising brand awareness and prafile of company 68%
Maximising revenue from current clients/customers

Increasing number of customers/clients /2%
Increasing the skill sets of your sales staff

Lead generation that will acquire qualified leads 49%
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